Unlock the Hidden Value
iIn Your Martech Data

cclata




Marketing teams today live and breathe by their data.
Click rates, generated leads, social engagement, demo
requests... the list goes on.

It's no wonder then, why marketing departments have become the largest cost center for
most organizations to manage. Data-minded marketing teams are increasingly spending
money and resources building a stack of marketing tools to help them gather leads,
understand and engage with their audience, and evaluate performance. But what happens
when your tech stack becomes too unruly to manage? Critical data gets overlooked or lost
in the shuffle, and marketers fail to realize the full value of the dozens to hundreds of modern
platforms they've adopted.

Marketing Technology (Martech) is a worthwhile investment for any business, but as these
tools pile up they begin functioning in silos, creating an untethered beast that works against
your end goals.

Synchronizing your Martech stack with data integration solutions can help tame the Martech
beast. The right connectivity platform can bring your disparate data together, democratize
data access, save money, and ultimately make your marketing team more effective.
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The State of Marketing Technology

The evolution of Martech is a good thing... right??

It's true — for most marketing teams, modern technology has been crucial to
developing powerful and effective campaigns, gaining insights into customers'’
buying habits, and scaling operations quickly.

The explosive growth of Martech, a $121 billion
industry, has proven that companies are keen to

build a modern marketing toolbox. In fact, according

to a 2020 study by Chiefmartec, the Martech space o
has grown over 5,000% since 2011, with over 8,000 /
vendors providing solutions for future-focused O

marketing teams.

Thanks to these innovative platforms, marketers can now

capture a wide array of customer information to power and
inform their efforts. Instead of relying on gut instinct alone,
modern digital marketers deliver leads and customer growth
with a mix of marketing know-how and data-driven insights.
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Martech Isn't Fulfilling
Its Promises

This widespread adoption of Martech tools has caused an influx

of data coming into the marketing ecosystem from a multitude

of sources. In fact, the same Chiefmartec study found that the

addition of Martech tools into the marketing landscape has

increased data input by over 25% since 2019. O/O
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So, what's the issue?

This avalanche of data presents a few challenges for marketing and IT teams.

Data silos

The more solutions your business onboards to their Martech stack, the more data
your team can leverage — right? Only if they can reach it. Customer and marketing
performance data from disparate apps can get stuck in their respective silos, making
it difficult to retrieve and integrate into your reporting systems.

Inconsistent data models

Most Martech platforms have unique data models, APIs, and business requirements,
thus posing major engineering challenges when it comes to reconciling data within
your marketing stack. The burden is placed on your IT team to build and maintain a
custom integration solution to manage data from multiple sources.

Inaccurate or missing data

Dealing with data inconsistencies or gaps in knowledge when creating quarterly or
monthly reports seems inevitable these days. Data from one tool doesn't line up
with data from another, which degrades data quality and undermines your reporting
processes.

Channel focus instead of customer focus

How do you gain a full picture of the customer journey when your data is siloed by
channel or platform? Only by allowing data to flow across your various marketing
tools will you be able to understand how your efforts are working together to attract,
engage, and convert your customers and perspectives.

Lack of measurable impact

According to Gartner survey conducted in 2021, 91% of organizations struggle to
measure the impact of marketing innovation, and 83% say that innovation has not
delivered on leadership’s expectations. This lack of satisfactory metrics are directly
tied to shrinking marketing budgets in 2021.



Tame the Martech Beast

So, how does data connectivity help combat these challenges?
Integrating data from disparate marketing platforms enables your
team to:

+ Gain an accurate and complete view of the customer journey
+ Understand, analyze, and effectively report on campaign performance
+ Get more value from your Martech investments

+ Keep up with rapid change and innovation in the space
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Customer is king

Customers should always be at the center of any
marketing initiative. Marketers are challenged with
understanding who the customer is, why they are
looking for your solution, and how they evaluate
and find success with your product. To do so, you
must unlock the value hidden in the mass amounts
of customer data across various Martech systems.

Data connectivity technologies empower your team
to track the customer journey across hundreds
of Martech platforms, including social media,
collaboration, and analytics tools, CRM, automation
platforms, and more. From first touch to closed
opportunity and beyond, you get a 360-degree view
of the customer, allowing you to better understand
and cater to their needs.

Streamline your data, streamline
your budget

Rather than attempting to collect more technologies
to solve existing problems, marketing leaders must
connect the tools their team already uses and
evaluate the data holistically to understand what's
working and what holes need filling.

Data integration solutions allow you to easily
replicate, consolidate, and transform your data from
any source into your organization's data warehouse,
database, or storage solution. Pull data in real-
time from every tool in your Martech stack, build
comprehensive reports in the analytics platform
of your choice, and easily evaluate the ROI on your
marketing innovation investments.
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Align your data for campaign
success

How can removing the misalignment of data across
the various Martech silos provide marketers with
the quick insights they need to gain value from their
initiatives? The answer is simple. The quicker you
can access synchronized, current data on campaign
performance and lead generation, the quicker you
can take action to convert those leads into revenue-
generating customers. Waiting for the data to trickle
in across multiple platforms and struggling to
evaluate fractured, out-of-date information means
you might miss out on valuable opportunities.

Move at the speed of modern
business

Technological advances have turbo-charged
the speed at which organizations innovate their
operations models. The rapid evolution of the
of Martech space is evidence of that. But when
businesses acquire new, modern tools to replace
the old, what happens to the old data? Is it lost in the
ether? Does it take months or years to re-format and
port it over to the new tool?

Relieve the burden on IT to provide the answers for
data migration. Whether your data is on-premises
and you're looking to adopt a cloud-based tool, or
you need to move data from one cloud platform to
another, the right integration software can simplify
the migration process and allow you to get on with
growing your marketing presence.
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Keep it together

Tame the Martech beast by placing the focus on
your data.

When data is harmonized across the Martech ecosystem, the crazed beast is tamed and
becomes a force of value rather than a force of confusion and doubt. The value of Martech
lies in the value of the data and how it is utilized.

CData Software provides easy-to-use, yet powerful data connectivity solutions to help you
make the most of your investment in Martech. CData makes it easy to connect, integrate,
and automate data, providing access to live data from 250+ popular enterprise data sources,
including on-premises and SaaS applications, databases and warehouses, APIs, and more.

Ready to unlock the hidden value in your Martech data?

Learn more at www.cdata.com/solutions/martech, or get in touch with a CData integration
expert today.

CData Software makes it easy to connect, integrate, and automate your enterprise data,
solving even the most complex data fragmentation challenges. Leverage the CData Platform
to connect your Big Data, B, analytics, low-code, and ETL tools to live data from 250+ popular
enterprise data sources, including on-premises and cloud applications, relational and NoSQL
databases, web APIs, and more. CData empowers IT, data analysts, and lines of business

to make the most of their organizational data with easy-to-use, powerful, and secure data
connectivity software.

Learn more at www.cdata.com.
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