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Create personalized experiences Build faster with business context Run with confidence on a trusted,
that instantly work with SAP applications to meet change with agility enterprise-grade platform

App Dev Automation Integration Data and Analytics Al
Build and innovate Optimize and automate Connect and simplify Give data purpose Infuse intelligence
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Integrated Data & Analytics Portfolio
to realize our vision

Planning & Analytics Data Mgmt. & Data Warehouse Operational Databases

Extended Planning Intelligent Data

Business Data Fabric

and Analytics Applications
Provides an optimized, vertically Harmonizes access to SAP data Build apps leveraging analytical
integrated consumption layer for (incl. business context) with the ability to capabilities (ML, graph, spatial) of data
customers, LoBs, partners feed in external data tier combining historical & real-time data

Supported by BTP Services (pro / no-
code app, development tools)

SAP Analytics Cloud SAP Datasphere SAP HANA Cloud
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Deliver data-to-value end to end instead of point solutions

SAP Analytics Cloud
4 B

Analytics Catalog Mobile App
Centralized portal iOS and Android

Microsoft Office
integration

Stories Data Analyzer Just Ask

Business Augmented Enterprise
intelligence analytics planning
Data exploration Conversational analytics Planning and forecasting
Dashboards and visualizations Automated analytics Collaboration and workflows
Enterprise reporting Predictive analytics Predictive planning
Data connectivity Content translation Scheduling
PI atfo rm SerVi ces Data preparation Lifecycle management Collaboration
Data modeling Auditing and monitoring ~ APIs and SDKs
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Story Data Explorer

Easily explore data to understand the data
structure and initial patterns before
deeper analysis and content creation

= Point and click to explore, visualize and
analyze, then save to stories

= Explore any available data model; Explore,
filter, rank, sort, visualize, display
variance, share and export your analysis

= Enabled automatically for all data models
- No additional admin setup needed

Story m

RETAIL_UNX «

Measures
Amount Sold
Retail Revenue

Gross Margin

~  File

Alexandria
Amsterdam

Customer Satisfaction

Number Of Issues Reported  Berlin

Retail Revenue per Date for Actual
%, | 1Filter | 1 Variance

Country

Argentina

Australia

Belgium David Carl Jackets

Brasil Dell Grass Jeans

Chile Don Wilson Jewelry

China Ed Young Long lounge pants
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425,290.00
Y

-291,854.00 (-68.62 %)




Data Analyzer

SAP Analytics Cloud = < ﬁ Ga Data Analyzer
Home Data Tools
5 © D | 52
* Query your data directly and perform ad-
hoc analysis in a pivot-table style analysis pr— RER 2 ProduetCategry
view : AnalyﬁcAPplicati;l;\S\ - arM:::L;;;S Hetvalte stacour, SNeTvale St ol
. . ", o DataAnalyzer ‘ FR France Mobile Devices PDA Professional
= Supports SAP BW Live queries, SAP HANA N
Live views and SAP Analytics Cloud . 4
models .
= Users can find a list of recent insights on T —
the Data Analyzer start page Content Network

Security

= QOpen an existing Insight or discover new
insights by starting a new data exploration

Transport

Connections

System




Dashboards & Visualizations

Design and deliver stunning, interactive |
enterprise dashboards across all lines of -
business qualtrics™ =

Extensive visualization library, geo maps
powered by ESRI and custom R
visualizations

Define custom calculations, calculated
dimensions, aggregations and more

Display variance, dynamic text, custom
tooltips, CAGR and more

Easily comment, collaborate and share
content via document link with other
users

32% 21%

CSAT & Response Trend

The Responses for Jun 6, 2019 is the top contributor, 9% above the average. The
Responses variation was driven significantly by Location, 40.73061,-73.935242.




SAP Analysis for Office

Leverage the familiar Excel interface with
SAP Analytics Cloud for reporting and
centralized planning

Design formatted reports in Excel

Analyze acquired data and live data from
BW, BW/4HANA, HANA, and S/4HANA via
SAP Analytics Cloud connections

Available with SAP Analytics Cloud
subscription




Add-in for Microsoft Office

Analyze your plans, simulate future
outcomes, and make effective business ,
actions with Microsoft Office Excel 365 S &80 g@” ® X 0

Table

= Design formatted reports in Excel

4 SAP Analytics Cloud
H L SAP Analytics Cloud
s C df d rep ly d ) SAP" sapanaytcsclowd
reate Ormatte re orts on ana tlc an SAP Analytics Cloud, add-in for Microsoft Office Model
H H 3 Time = 2020 L] Operating Income Plan
p I a n n I n g a Cq u I re d d ata m O d e I S 4 Version Budget Actual Budget Actual Forecast
5 private pubiic private public  public o o
. . . 6 | PRODUCT ENTITY ' W
| P I a n Sl m u |ate a n d erte ba c k to p I a n n | ng 7 |+ Apparel * United States | $530,168,730.54 $22,560,610,38 ¢50
’ 8 » East US $305,188,387.16 $16,711,618.77 $28 - B Hierarchy.
9 T West US $224,980,343.39 §5,848,991.61 AT )
m O d e IS 0 Midwest $10,208,125.82 5285,514.23 § <2 Properties..
Pacific $214,771,217.57 $5,563,477.39 $20 I Add Me mer Shou Totals
. . » Overseas $150,636,596.53 $4,052,868.96 $14 T
[ | C I I b h I I g I 13 Totals $680,805,327.07 526,613,479.34 565
O a O ra te W It Co e a u e S O n I n e’ O n 4 Athletic Shirts > United States | $13,601,298.98 $337,128.78 51

. 5 = Overseas $2,985,872.92 $77,696.66 =)
desktop, Windows or Mac i 5
7 Athletic Shorts * United States  5366,730,021.98 515,077,034.27 L

* Overseas $104,054,278.48 $3,408,723.09

Totals 5470,784,300.46 $22,485,757.37

Cans = United States | $149.747 409.59 53.146 447.33

Blog Blog



https://blogs.sap.com/2020/05/18/announcing-sap-analytics-cloud-add-in-for-microsoft-office/
https://blogs.sap.com/2020/10/05/sap-analytics-cloud-add-in-for-microsoft-office-asug-webcast-summary-road-map-positioning-qa/

Deliver data-to-value end to end instead of point solutions

SAP Analytics Cloud
4 B

Analytics Catalog Mobile App
Centralized portal iOS and Android

Microsoft Office
integration

Stories Data Analyzer Just Ask

Business Augmented Enterprise
intelligence analytics planning
Data exploration Conversational analytics Planning and forecasting
Dashboards and visualizations Automated analytics Collaboration and workflows
Enterprise reporting Predictive analytics Predictive planning
Data connectivity Content translation Scheduling
PI atfo rm SerVi ces Data preparation Lifecycle management Collaboration
Data modeling Auditing and monitoring ~ APIs and SDKs
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Augmented Analytics

Make smarter and faster decisions with automated insights powered by machine learning

Conversational
Search to Insight

Automated Insights
Smart Insights & Forecasting

Automated Discovery
Smart Discovery

Predictive Analytics
Smart Predict

v Show Gross Margin by Product 2 other results.

Gross Margin in S

Overview of Total Expected Revenue

Global Performance Indicators

Ask questions
conversationally and SAP
Analytics Cloud finds and

visualizes your answers

Automatically add forecasts

and find top influencers in

your data, shown in natural
language

Automatically generate
stories that reveals trends,
relationships, patterns, and

outliers in your data

Predictive Power Prediction Confidenc
n Million USD | & | ™ argin per Workout Usage for Actual Summary of Total Expected Revenue Analyze the distribution of Total Expected Revenue to see the recd
. L s |
Unassigned . How has this change|
ntensity
) > The total for Thu, Dec 314 | 323,519 Thousand (-91,055) w o Target Statistics
Finished Goods of 10% (55,429.82) compa Actuts. uatExpectod Forecast, Tota Expe —
seot | 222222522 ; (533.299.57) o
- Q Smart \nsights..‘@ ” Lt ‘Target Category by
Cruise 6778 2 B .
; - raining =3 - 11.60%
e S o
Vouriain S e B R o —
v _ do | ® Exclude What are the top con
utdoors @ Validation Yes | EED
Racing = > > Germany is the top Geolq Analyze how Total Expected Revenue has been trending over time. Analyze the Te Validation No _
_ Biking ¥ Compare To 10 values contribute 296,9 © 1% {2 ot .
N oh i ccss
Youth 60.97 7 Break Axis > Germany is the top Locati ]
values contribute 296,910, P
Intensity has the highest Gross Margin, showing a 135% deviation 4009 Influencer Contributions
. The total for @4 2020 was 123,393,087.38, an increase of 44% > 201012 38766isthetopd | T LM VR T T e e
g i : Influencer Contribution
 Recommended follo-ups 737.69) compared to Q3 2020 (85,646,349.69). View more... 10 values contribute 850,5
. Gross Margin for Finished Goods over time for Unassigned > 39766 is the top Order Nul BODILY_INJURY_AMOUNT I -
| values contribute 850,533, pd INCOME_CATEGORY I -
Gross Margin for Finished Goods over time by Profit Center | | e Revenue vanatior
> MEE is the top Region cor] AGE I
Gross Margin for Finished Goods over time by Product average. Compare the Total Expected Revenue by Customer Segment and Product Type. Identify the as{ INCOME_ESTIMATE - B9
®
P DAYS_TO_REPORT ush

Run regression and
classification scenarios, and
generate forecasts without
data scientists

©womatenwewer  cuebsassents -
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Significant investment confirms SAP Analytics Cloud as strategic solution

SAP Analytics Cloud features in total

Q3 ‘22 Q422 Q123

Q223

38+40+29 +49=156

Features delivered by category

Planning

Analytical Platform Services
Data Integration & Modeling
Reporting, Story & App Design
Microsoft Office integration
Smart and Predictive

Content Management & Cataloging

I 0
. 2 9
N 21
I 14

s

B s

51

Features delivered in last 4 quarters addressed 141 influence requests.

Unified story — Story and

) i
i &” application integration. |

___________________________________________

i Integration of Allocation i
! Design Time i

___________________________________________

| Plan Process i
i Management: - enhanced Deletion |
| of Calendar Events i

alk Mobile support for canvas

NS |
i ‘—_ITI_l] layouts and advanced mode !

New Data i
) Analyzer redesign :
L1 :

___________________________________________

___________________________________________

____________________________________

|
! Generate historic
i predictions in multi-action

____________________________________

= Drill support for Linked

s
! I&l dimensions

____________________________________

Threshold support for
models with account
dimensions

____________________________________

i Ability i
i ?(_O for Multiple Schedules per Import E
OO i
i — Datapoint

! i_ H| commenting for BW Live models

_______

_______

_______

_______
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With SAP Analytics Cloud the whole is greater than the sum of its parts

1 1 1 1 1 1
+— Planning Process: 1 ' / Planning: Fluid Data ! ' BW Live: Non- ! ' Multi Actions: Smart 1 i < Planning: Data ! ! MS Add-in: !
EH Task dependencies ! V| PP Entry ! ! Wﬁ compounded keys ! ! Predict ! ! .’ Actions Detailed ! ! @ S/4HANA Cloud as 1

[ [ v P! Step Information P! Datasource |

———————————————————— 4 —— —— —— - -] —— ——

! I? Multi Actions: API E ! MS Add-in: E ! Cc?llabqration:Bur- E ! I? Multi. At':tions: Data E ! o BPC Live: New Lines E ! MS Add-in: Execute E
! Y step P! @ Cell-based formulas | ! sting W.Ith . P! Y Acquisition P (ﬁo P! @ Data Actions X
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____________________ 4 e e e e e
| B | B | B | B | B | B
Modeling: Flexible S Business Content: === Unified story: Story e Admin: Collaboration:

Administration

1

1

: ! Commenting on
1 O—=[1 Cockpit

1

] calc. measures

integration.

J

! ! ! ! Business Content:
| [, Modeling: Fle L | | = ton - .

: .’ Time Dimension : s" CX Planning : @K and application : %% Finance,

1 1 1 1 2 procurement,...

1 1 1 1

1 1 1 1 1 1
1 . 1 H - Ri- 1 H . 1 in: 1 H . H 1 S
[ Platform: : X / P!ann!ng. Bi : X Cc-)llabo-ratlon. : L OO Admin: Cross : L Modeling: Multi : X Smart P.redlct. :
[ Performance P! E d directional data P! ﬁk Dimension v workspace ! ’ language master ! Influencing .
I —L—  benchmarks ! X transfer with DSP ! X [ Comments ! 1 O-0O consumption ! X data ! X variables !
1 1 1 1 1 1

' Data Exploration: | | () Platform: Data | | ——= Story: Optimized | ' SeO Admin: Transfer | | +—+ Planning Process: | ' ‘%’ Multi Action: Data |
! @ Data Analyzer ' ! s Export Service API ' ! =] @, || view & design mode ' ! l Ownership ' ! @ Integrated List/Gantt | ! J/_O—\L Action Step '
1 : | —h— : 1 :  O—0 : 1 view : o 1 :
L o s Lo R R L S 1
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SAP Analytics Cloud integrates into LoB applications and
on-premise landscapes

1 1 1 1 1 1
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: Data Exploration: : | : ———  Platform: Data : | : ——7= Story: Optimized : : SeO Admin: Transfer : : 1+ Planning Process: 1 : ‘%’ Multi Action: Data
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SAP Analytics Cloud
integrating into LoB applications and WS (e
on-premise landscapes 58 wmrua

AP| Step

Publish data tep N
PAPM Cal

The new API step included within multi actions adds new closed- loop integration capabilities
to SAP Analytics Cloud in combination with SAP BW or LoB applications.

= m s s s s s s mm—— = \ [ el | ' [
: T/Z Fluid Data 1 : Elf— & Optimized : E Untitled i
1 . .
: [ E] j Entry r _____I - _: @y view & design mode : Vv Generic API settings
1 1 ! e,
Lo mmmmeo S S : :
1 1 Rl Import PAPM data into SAC
1 ! >
1
. Ve .
|
|
|

! APL = Data 1
1 step : -- —: J/_<>—\L Acquisition :
1
- — : e :
____________________ a ——————————:———————__.I

| |

! [}
mmmmees Yoo oo . :
: — Data 1 1
e Export Service APl o —mm oo L
i : L
b e Pmmmmmm— - y L

1 : :

1

1 |

e Yoo . e S . i
1 i ABAP Logic e —————————————————————————————————————————————————————————
1SR post : - S
1/ Position \ 1 \
: ‘g Management 1 | 1
1 1
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Investment
Priorities



SAP Analytics Cloud investment drives portfolio integration,
next-gen frontend and artificial intelligence

SAP Business Technology Advanced planning, predictive forecasting I e e e
Platform and LoB integration and flexible modeling
Deep integration with SAP Datasphere and Flexible modeling, data entry optimization, Integrate in context Analytics into any kind of
SAP’s LoB applications and planning automation with predictive business application
forecasting, multi actions and enhanced
workflows

Live connectivity Data exploration Unified Story

SAP Business Warehouse, SAP Business Data analyzer as the one exploration One experience combining stories, analytics
Planning and Consolidation, SAP S/AHANA, experience with integration into story designer, and SAP Digital Boardroom
and SAP HANA Cloud providing live capabilities workflow and catalog

for SAP HANA

Enterprise readiness, performance, and SAP Analytics Cloud, add-in for Microsoft

Artificial Intelligence

usability Office 365 (Excel)
Performance improvements, enterprise Full support of planning features with data Augment all analytics workflows with Al
analytics, administration capabilities, and an actions, new lines, and more including data exploration, story/app creation,
enhanced data-entry experience decisioning/simulation, planning and
modelling.

This is the current state of planning and may be changed by SAP at any time. o
SAPinsider



SAP Analytics Cloud is continuously evolving

]' oo “Lightweight Viewer”
‘} ° | : Unified Story = Lightspeed access for Story Viewer
| - | ) ) = Merge of Analytic Application and = Focus on embedding scenarios
= ; Optimized Experience Stories into a Single Asset = Foundation for composable Bl
= Auto Migration from Optimized enhancements

= Architecture & Usability renovation ) o
. . Experience to Unified Story
Classic Experience = Technical Foundation for Unification

. = Foundation for functional
= Starting 2015

enhancements e.g. Boardroom
integration, Change Model, ...

This is the current state of planning and may be changed by SAP at any time. o
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SAP Analytics Cloud is continuously evolving

= _
C————____

12423

2638 CS\ 1 I I
112843 ,:9}‘ I I

435 : .

1021 - r

JustAsk
Search driven analytics
“Lightweight Viewer” Stateful or conversational ChatGTP
Lightspeed access for Story Viewer experience
Focus on embedding scenarios Foundation for NLG (commentary

and insights) and analytics assistant
Foundation for composable BI ghts) y

enhancements

101,668 - |

395,123

DiBo Integration in Unified Story

Create analytics journeys in SAC stories
using presentation mode

No more compromises — one unified
experience for all analytics consumption

Composable Analytics

Compose analytics experiences
everywhere with widgets and
composites.

Fully interactive multi-dimensional
analytics everywhere

This is the current state of planning and may be changed by SAP at any time.
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SAP Analytics Cloud is continuously evolving
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“Lightweight Viewer” Stateful or conversational ChatGTP
Lightspeed access for Story Viewer experience
Focus on embedding scenarios Foundation for NLG (commentary

and insights) and analytics assistant
Foundation for composable BI ghts) y

enhancements

101,668 - |

395,123

DiBo Integration in Unified Story

Create analytics journeys in SAC stories
using presentation mode

No more compromises — one unified
experience for all analytics consumption

Composable Analytics

Compose analytics experiences
everywhere with widgets and
composites.

Fully interactive multi-dimensional
analytics everywhere

This is the current state of planning and may be changed by SAP at any time.

SAPinsider



Just Ask: Conversational Al

Widgets:
Interactive visualization and table support
Sorting
Export (CSV / Excel)
IBCS compliant
Story & Data Analyzer Integration

Technology:
Smart synonyms: using “text embedding” techniques
Based on Large language models (LLM)
User-defined synonym management
Semantic rules

® v | Askaquestion

+ v ama cave gross margin gross margin % gross margin (%)

What do you want to know?

v BestRunJuice
v SalesDemoData

v ProfitAndLoss

This is the current state of planning and may be changed by SAP at any time.



ama cave

gross margin gross margin % gross margin (%)

What do you want to know?

BestRunJuice

v SalesDemoData

v ProfitAndLoss




just ask

beta

=
o v

a ma cave

Ask a question

gross margin

gross margin %

gross margin (%)

What do you want to know?

Hey Sales team, you can search only in daily and weekly sales figures

Recommendations to start your search
v BestRunJuice
v SalesDemoData

v ProfitAndLoss



SAP Analytics Cloud is continuously evolving

Vision

24, S —
\’\d Qf 20 , — =
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Gross Margin per Product ‘Quantit sotd per Product Gross Margin per Sales_Manager

Augment with Al

Augment all analytics workflows with Al
with an always on analytics assistant
experience

Analyze data, edit stories, include
JavaScript & CSS, model and plan using
natural language.

This is the current state of planning and may be changed by SAP at any time. o
SAPinsider



SAP Analytics Cloud is continuously evolving

Vision
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Gross Margin per Product ‘Quantit sotd per Product Gross Margin per Sales_Manager

Augment with Al

Augment all analytics workflows with Al
with an always on analytics assistant
experience

Analyze data, edit stories, include
JavaScript & CSS, model and plan using
natural language.

This is the current state of planning and may be changed by SAP at any time. o
SAPinsider



51

— < SAP @ Stories | customWidget Analytic Insigh... + & & Q ¢ O @ 0@

File ~ Edit - Tools ~ Display v (2 £ B Schedule Publication A4 . n Page 1 1/1 2 Edit
Gross Margin Quantity sold Discount Net Revenue
BestRun
Analysis Overview 238.04 Million 208.31 Million 303.13 Million 825.98 Million

Gross Margin per Product Quantity sold per Product Gross Margin per Sales_Manager

n Millic

95.59 47.47
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40.73
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31.23

52.60
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Gross Margin by Location Net Revenue by Location ¢} | Discover More Insights? | Show Table

22.31

Q




= < SAP @ stores | customWidget Analytic insigh.. « A ® Q 9 4O B @ @

File Edit Tools Display - [? x 2 B Schedule Publication Y - L] Page_1 1/1 % Edit

Gross Margin Quantity sold Discount Net Revenue

BestRun e ecour

Analysis Overview 238.04 Million 208.31 Million 303.13 Million 825.98 Million

Gross Margin per Product ’ Quantity sold per Product Gross Margin per Sales_Manager
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PowerPoint  SAC Office Suite - Saved v L Search (Option + Q)

File Home Insert Draw Design Transitions Animations Slide Show Review View Help [J Comments = | A~ Catch up & present | v £ Editing v | IERRIEI
1 X Cut N == & Reuse Slides [_—' I RS 1z e ARZ
o [f & X | 10 B == | D T [ e | S0 B = =
(<] ayout v
Paste Py Delete New Y B I | . X X = == = . & 7 Shapes Arrange &, Replace Sensitivity | Dictate = Designer SAP Analytics Templafy
v Slide v Duplicate Slide ¥ ¥ [0 Duplicate i ¥ Y Cloud
Undo Clipboard Delete Slides t J Drawing Editing Sensitivity Dictate Designer SAP Analytics Cloud Templafy N
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1 SAP Analytics Cloud X
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P Explore (O Recent

Yearly Financiol Report

| Operating Profit Analysis E——
|

All Expenses

Il

—— Seaal el 186.56Million

- 2
4
Thank you.
| > Paste widget as image \
‘ > Link Widget ’
‘ > Add to favorites '

© 2022 SAP SE or an SAP aMliale company. All nghts reserved. | INTERNAL 3
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Al one click away / JustAsk Data Analyzer

bi-popularity-e2e-02 orcastarkiller.canary.eu10.projectorcacloud,

@GN i Paing i@ y il ficense DES [l Dragonfy il LeamingCompass ®» SAP AnalyticsCloud = SAP Cloud = CanaryTe s ¥ SAP Ireland DeskB.. [l Dashboard 2023Events [ JustAskintagration s Test Tenants on HA

New features are available. Check them

¢ SAP @ DataAnalyzer

Available Objects

Discount for product pepsi and spritel Search 1 Rows
) Accounts Product
BestRunJuice_SampleModel
Select All

Measures SignedData scount

— Discount Gross Margin
Product 7 Original Sales Price
Pepsi $4,560,204 Price (fixed)
Sprite $335,947

Quantity sold
Measures
| SignedData
Dimensions
Category
Date
Location Columns
Product Measures
Sales Manager SignedData

StoreRonli Accounts

Available Objects

SAPinsider



im] = Data Analyzer - SAP Analytics Cl: X Bookmark to add askdata functic X record viewo windows 11 with < How to Screen Record on Windc X connection apple pod pro to wir X How to Pair and Connect AirPod. X | -

= & (R 6] bi-popularity-e2e-02.orcastarkiller.canary.eu10.projectorca.clou lapp a < Ju o " = \ 1

# XSN @ Planning [ DeepCopy {M license [l DES | Dragonfly il LearningCompass s SAP Analytics Cloud % SAP Analytics Cloud s® Canary Test System... » SAP Ireland Desk B... - Dashboard s, 2023 Events B JustAskintegration =% Test Tenants on HA...

New features are available. Check them out.
4 w (@& Data Analyzer

_\,]ijv bdeeov .- =

Category - . -
- B * Available Objects oo X | 3¢ Builder
Gid BestRunJuice_SampleModel —— —— .
v Accounts > Accounts ® 5
G V| Select All
| Discount
o]
i * /| Gross Margin
Er@ +| Original Sales Price
‘ V| Price (fixed)
=
| Quantity sold
=0 7
~ Measures ]
v V| SignedData
- ~ Dimensions
* g Category =
Date
o#o
Location HE Columns o
Product Category ®
Sales Manager |
StoreRonli
W]
8
4
i
; (1]
©) .
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More information and how to get started

PartnerEdge Portal SAP Learning

openSAP Course BTP Partner Community

SAPinsider



Wrap up

State of the Art Frontend Artificial Intelligence

Consolidated, powerful and efficient Augment analytics workflows with
frontend components, integrated Al as an integral part
anywhere of our offering

Tightly Integrated

) . Flexible & Open
& Semantically Enriched P
Strengthening the seamless Matching with existing enterprise .
. : 8 . . g P Embedded into an ecosystem and
interplay of our solutions and landscapes and covering key data . :
. L . enabling partner solutions
leveraging existing semantics use cases

SAPinsider



Where to Find More Information

* SAPinsider.org

e SAP Analytics Cloud product :

https://www.sap.com/products/technology-platform/cloud-
analytics.html

* Learning Journey videos : https://help.sap.com/learning-
journeys/500292207a261014b467ddb396b66331

* E-Learning : https://learning.sap.com/learning-journey/exploring-sap-
analytics-cloud

SAPinsider


https://www.sap.com/products/technology-platform/cloud-analytics.html
https://www.sap.com/products/technology-platform/cloud-analytics.html
https://help.sap.com/learning-journeys/500292207a261014b467ddb396b66331
https://help.sap.com/learning-journeys/500292207a261014b467ddb396b66331
https://learning.sap.com/learning-journey/exploring-sap-analytics-cloud
https://learning.sap.com/learning-journey/exploring-sap-analytics-cloud

Key Points to Take Home

* SAP Analytics Cloud is THE go-to SAP solution for all
Bl and Planning usecases.

* Can be leveraged on top of any database.

* Strong predefined content on top of SAP BW, S/4 and
Datasphere sources

* SAP offers continuous innovations on the product.
* Most features will be Gen-Al led by the end of 2024



Thank You ! Questions ?

Florian Hamon

Director, SAP Center of Excellence for

D nd Analytics
ata and y Please remember to complete

your session evaluation.

SAPinsider



SAPInsider SAPinsider comprises

the largest and
fastest growing SAP
membership group
oot worldwide, with

Al esenes more than 750,000

SAP and other SAP products and services
mentioned herein as well as their respective logos I b I m m b

are trademarks or registered trademarks of SAP SE g O a e e rs u
(or an SAP affiliate company) in Germany and other
countries. All other product and service names
mentioned are the trademarks of their respective

companies. Wellesley Information Services is
neither owned nor controlled by SAP SE.

in ¥ ©
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