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careers.thehersheycompany.com

HEADQUARTERS
Hershey, PA

EMPLOYEES
21,000

FOUNDED
1894

INDUSTRY
Confectionaries

ERSHEYS

The Hershey Company

The Hershey Company, headquartered in Hershey, Pennsylvania, is

a global confectionary leader with over 21,000 employees known for
bringing goodness to the world through chocolate, sweets, mints and
other great-tasting snacks.

Hershey's Used Phenom Talent Analytics
to Evaluate the Performance of Linkedln

Spotlight
Features

REAL-TIME CRM CAMPAIGN TRACKING APPLICATION SOURCE
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HERSHEYS

HERSHEY CAREERS

Recommendations based on your browsing history

Principal Engineer - Project Manager

Business Challenge

Shortly after implementing the Phenom Talent
Experience Management (TXM) platform, the
Hershey Company was already seeing stellar
results. With the look and feel of the new and
improved career site coupled with the ability to
identify who's visiting the site, Hershey's total
number of captured job-seekers. In addition, those
job-seekers who took the time to complete the job
application process increased by 68% in just three
short months,

More than just front-end aesthetics, the Phenom
TXM platform also gave Hershey's in-depth source
analytics, leading to further insight on what driving
forces were leading job-seekers and applicants to
the career site in the first place.

Search Jobs

Sr. Staff Packaging Engineer
Hershey, Pennsylvania, United States | Global Operations Hershey

Armed with such an intricate level of tracking,
Hershey took advantage of an opportunity to start
test piloting an increase in job postings and
advertisements on the LinkedIn platform. Prior

to implementing Phenom, Hershey's had already
been getting some solid leads and applicants
from LinkedIn—but they felt they could be getting
more. With the ability to see the ROI, Hershey's
could strategically evaluate whether or not the
relationship with LinkedIn was beneficial to their
demand for talent.

LinkedIn Pilot

During the LinkedlIn test pilot, the Hershey
Company ran a 60-day campaign where they
tripled the number of jobs they could post, and
signed up for LinkedIn's "Work with Us Ads”
feature. With this feature, LinkedIn users who view
the profiles of Hershey's employees receive a
“Work with Us" advertisement.
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The Results
After the pilot, LinkedIn reported to Hershey's that On top of those amazing results, the number of
the campaign was highly successful. Using the hires per month generating from LinkedIn leads
Talent Analytics module provided by the Phenom ended up being 20 times higher than prior to the
TXM platform, the company was able to gain test pilot.
complete visibility of the results from their end in
order to compare against LinkedIn's results. Phenom Talent Analytics proved that the test pilot

was highly successful, and provided much needed
The Hershey Company took this new data and internal insight that the company hadn't had
compared it to historical data from before the access to before. This allowed them to optimally
LinkedIn test pilot to gauge results. After the measure their talent acquisition campaigns against
comparison, it was determined that during the external data, enabling better decision-making on
pilot, Hershey's saw an 80% increase in job- where to direct their budget dollars.

seeker traffic. Also, the number of completed job
applications increased by 550%.

A 80%

Traffic increased 80% Over 5x more applicants Hires per month from
from LinkedIn from LinkedIn Linkedin jumped 20x

1 The Phenom TXM platform provides us with the
insights we need to accurately measure and optimize
our talent acquisition resources. 99

— SEAN KIRLIN
Sr. Manager Talent Acquisition Operations and Workforce Planning
The Hershey Company
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WORKING AT HERSHEY

HAVEN'T REACHED YOUR FULL
POTENTIAL YET?
NEITHER HAVE WE.

CULTURE & DIVERSITY

Business Benefits

- Identify job applicants, but job-seekers who have just visited or navigated the career site
- Enable talent leaders to optimize recruiting spend by measuring source ROI
- Source passive talent who have visited the career site, but not applied yet

About Hershey

The Hershey Company, headquartered in Hershey, PA, is a global confectionery leader known for bringing
goodness to the world through its chocolate, sweets, mints and other great-tasting snacks. Hershey has
approximately 21,000 employees around the world who work every day to deliver delicious, quality
products. The company has more than 80 brands around the world that drive more than $7.4 billion in
annual revenues, including such iconic brand names as Hershey's, Reese'’s, Hershey's Kisses, Jolly Rancher,
Ice Breakers and Brookside. Building on its core business, Hershey is expanding its portfolio to include a
broader range of delicious snacks. The company remains focused on growing its presence in key
international markets while continuing to extend its competitive advantage in North America.
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About Phenom People

Phenom People is a global HR technology company with a mission to help a billion people find the right job. We do this through an Al-based SaaS
platform called Talent Experience Management (TXM). The Phenom TXM platform provides companies with a unified solution which delivers a
Career Site, CRM, CMS, Chatbot, SMS, Internal Mobility & Referrals, University Recruiting, and Talent Analytics. Our platform is built on artificial
intelligence (Al), driving personalization, automation and accuracy for candidates, recruiters, employees and management.
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